ACTIVIST NETWORK FLOW CHART

The chart below shows the relationship between Activist Network and other social networking sites, as well as relationship between Activist
Network and Clubhouse. This assumes that the public resources of Clubhouse (talking points, how-tos) are moved to the Activist Network where

they can be used by a wider audience, and Clubhouse is reserved for Club-specific resources (compliance, bylaws) that are either of no interest to
non-Club people or need to be protected.

Users can enter the Activist Network through any of the team "hubs” or through the town square or from the global warming site.

SSC SPORTSMEN COOL CITIES HIKING

GLOBAL WARMING SOCIAL NETWORK

WILDLANDS HUB

Aimed at
broad audience
interested in
Wildlands.
Invites users to join

discussions/blogs,
take action.

WILDLANDS HUB

[PRIVATE]
For bounded team to
engage in Sierra Club
business using social
networking tools.

AIR HUB

Aimed at broad
audience interested in
air issues.
Invites users to join
discussions/blogs,
take action.

AIR HUB

[PRIVATE]
For bounded team to
engage in Sierra Club
business using social
networking tools.

ZERO WASTE
HUB

Aimed at anyone
interested in Zero
Waste issues.
Invites users to join
discussions/blogs, etc.

ZERO WASTE
HUB

[PRIVATE]
For excom to engage
in Sierra Club business
using social network-
ing tools.

Users will be able to access
those Clubhouse resources that
are not specific to doing Club
business -- how to recruit vol-
unteers, what to say about bio-
fuels, how to run a phone
bank.

Self-organized and
sanctioned teams/groups
establish presence on activist
network and recruit people to
help with their work.

Core team members will be
able to meet in private and
use social networking tools to
conduct Sierra Club business,
make decisions, and so on.

They'll gain access either by an
additional password or by invi-
tation and permissions built
into their profile.





